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Home life: at home activities
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   4LIFESTYLES: CONSUMER BEHAVIOUR IN VIETNAM

Home life: at home activities by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020
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Eating habits
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Source: Euromonitor International Lifestyles Survey 2020
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Eating habits by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Eating habits: meals and snacking habits (weekday)
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
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Eating habits: meals and snacking habits (weekend)
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Eating habits: when and where
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
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Eating habits: when and where by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Working life
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Source: Euromonitor International Lifestyles Survey 2020
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Working life by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
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Leisure habits
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Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
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Leisure habits by gender
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Leisure: vacations
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Leisure: travel companions
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Leisure: travel companions by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Health: exercise habits
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Health: exercise habits by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Health: dietary restrictions
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   21LIFESTYLES: CONSUMER BEHAVIOUR IN VIETNAM

Health: dietary restrictions by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Ethical life: green behaviours and activism
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Ethical life: green behaviours and activism by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   24LIFESTYLES: CONSUMER BEHAVIOUR IN VIETNAM

Ethical: involvement in political and social issues
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Ethical: involvement in political and social issues by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: frequency
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: frequency by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: research and compare channels
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: research and compare channels by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: research and compare channels by age (cont.)
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: purchase channels
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: purchase channels by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Shopping: purchase channels by age (cont.)
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Technology: mobile phone activities
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Technology: mobile phone activities by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Technology: services accessed on a mobile phone
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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Technology: services accessed on a mobile phone by age
CONSUMER BEHAVIOUR IN VIETNAM

Source: Euromonitor International Lifestyles Survey 2020

http://www.euromonitor.com/
http://www.euromonitor.com/
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This research from Euromonitor International is part of a global 
strategic intelligence system that offers a complete picture of the 
commercial environment. Also available from Euromonitor 
International:

Global Briefings 
Timely, relevant insight published every month on the state of the market, 
emerging trends and pressing industry issues.

Interactive Statistical Database 
Complete market analysis at a level of detail beyond any other source. 
Market sizes, market shares, distribution channels and forecasts. 

Strategy Briefings 
Executive debate on the global trends changing the consumer markets of 
the future.

Global Company Profiles 
The competitive positioning and strategic direction of leading companies 
including uniquely sector-specific sales and share data.

Country Market Insight Reports 
The key drivers influencing the industry in each country; comprehensive 
coverage of supply-side and demand trends and how they shape future 
outlook.

Learn More
To find out more about Euromonitor
International's complete range of 
business intelligence on industries, 
countries and consumers please visit 
www.euromonitor.com or contact 
your local Euromonitor 
International office:
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Cape Town +27 21 524 3000

Chicago +1 (312) 922 1115

Dubai +971 4 372 4363

Dusseldorf +49 211 8909 44 0

Hong Kong +852 3461 3137

London +44 (0) 207 251 8024

Santiago +56 2 2 9157200

São Paulo +55 11 2970 2150

Seoul +82 2 6123 0200 0215

Shanghai +86 21 603 21088

Singapore +65 6429 0590

Sydney +61 2 9581 9200

Tokyo +81 3 3436 2100

Vilnius +370 5 243 1577

Experience more...
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